
Greenmarket,  CENYC EBT/Food Stamps at Greenmarket,  CENYC EBT/Food Stamps at 
Farmers Markets 2009 Project HighlightsFarmers Markets 2009 Project Highlights



Greenmarket EBT ProjectGreenmarket EBT Project

Increase revenue for farmers by allowing Increase revenue for farmers by allowing 
food stamp recipients to purchase produce food stamp recipients to purchase produce 
using federal benefitsusing federal benefits
Increase lowIncrease low--income New Yorkersincome New Yorkers’’ access access 
to Fresh Produce to Fresh Produce 



EBT FundingEBT Funding
New York City CouncilNew York City Council::

Pay fullPay full--time EBT coordinatortime EBT coordinator
Purchase project equipmentPurchase project equipment
Pay merchant account feesPay merchant account fees
Staff timeStaff time
MultiMulti--borough, multiborough, multi--language language 
Outreach campaignOutreach campaign



Increased EBT accessIncreased EBT access
EBT returned to 17 Greenmarkets for the 4th and EBT returned to 17 Greenmarkets for the 4th and 
55thth yearyear
Introduced EBT to 6 additional Greenmarkets Introduced EBT to 6 additional Greenmarkets 

Major OutreachMajor Outreach
Subway, bus and print ads in newspapersSubway, bus and print ads in newspapers
Greenmarket staff cultivated community Greenmarket staff cultivated community 
partnershipspartnerships

Increase in the Health Buck incentive programIncrease in the Health Buck incentive program
Total EBT sales increased from $100,772 in 2008 to Total EBT sales increased from $100,772 in 2008 to 
$226,469 in 2009$226,469 in 2009
Highest selling EBT market: Poe Park $50,403Highest selling EBT market: Poe Park $50,403

2009 Overview2009 Overview



EBT AD Campaign: NewspaperEBT AD Campaign: Newspaper
El El DiarioDiario
MetroMetro
Manhattan timesManhattan times

Push during July EBT Push during July EBT 
kick offkick off
Targeted runs through Targeted runs through 
OctoberOctober



EBT Ad Campaign: SubwayEBT Ad Campaign: Subway 
and Busand Bus

11 targeted subway 11 targeted subway 
stations near EBT stations near EBT 
marketsmarkets
Posted in July and in Posted in July and in 
AugustAugust
English and SpanishEnglish and Spanish
Posted 2500 interior bus Posted 2500 interior bus 
cardscards
Posters placed on buses Posters placed on buses 
routed through routed through 
Manhattan, Brooklyn, Manhattan, Brooklyn, 
Queens and the BronxQueens and the Bronx



EBT and Health BucksEBT and Health Bucks
Free $2 coupon from the Free $2 coupon from the 
DPHODPHO
EBT customers receive a $2 EBT customers receive a $2 
Health Buck when swipe $5 Health Buck when swipe $5 
in food stamp moneyin food stamp money
For fresh produce onlyFor fresh produce only
Bronx, E. Harlem and Bronx, E. Harlem and 
Brooklyn DPHOBrooklyn DPHO
Enormous incentiveEnormous incentive

40% Increase in 40% Increase in 
Purchasing PowerPurchasing Power
Increased Revenue for Increased Revenue for 
Greenmarket FarmersGreenmarket Farmers

Greenmarket distributed almost 
$100,000 in Health Bucks from 
July through November 2009



EBT Sales DataEBT Sales Data

Yearly increase of EBT Sales
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Yearly Increase of EBT sales by Market
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EBT and Health BucksEBT and Health Bucks

Yearly Increase in Health Buck Distribution
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EBT Sales DataEBT Sales Data
Percentage of Product Puchased with EBT

Honey/Maple 
Syrup
1%

Eggs/Poultry
2% Meat/Fish

6%

VEG
62%

Orchard
19%

Bakery
7%

Dairy
3%



TestimonialsTestimonials

““We are making more We are making more 
money, and more people money, and more people 
are coming to the market are coming to the market 
because they know that because they know that 
they can use their food they can use their food 
stamps.stamps.”” Sergio Sergio NolascoNolasco 
of of NolascoNolasco’’ss Farm.Farm.

““Nutrition is a vital part of Nutrition is a vital part of 
maintaining a healthy maintaining a healthy 
lifestyle, and the Health lifestyle, and the Health 
Bucks really help me Bucks really help me 
stretch my budget.stretch my budget.”” 
Shopper at Mount Sinai Shopper at Mount Sinai 
Greenmarket in East Greenmarket in East 
HarlemHarlem

“EBT in Greenmarket is great 
because it has made locally 
grown produce available and 
accessible to a larger 
community.” Christopher Angel 
of Angel Farms
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